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Baby Boomers 
Open Door to New Housing Options

Healthier, wealthier, and with plans to work into their 70s, America’s 78 million Baby Boomers are 

throwing a wrench into the retirement housing market, rejecting the senior ghettos represented 

by cookie-cutter retirement communities and condominiums of days past, for new forms of 

a�nity living and aging-in-place strategies. 

Given the almost two decade age span that comprises the Boomer age cohort [birth years 1946-

1964], there is an equally broad array of family types and lifestages which dictate housing prefer-

ences. From the relatively new phenomenon of 3+ adult households [aging parent or adult child 

moving into the Boomer home], to younger, bustling second and blended families, to single 

adults, a number of new housing formats have evolved in response.

Con�dent Consumers
Boomers have money, and they’re not afraid to spend it. While the Boomer generation comprises 

just 25% of the U.S. population, it controls more than 70% of �nancial assets and wields 50% of 

discretionary spending power. 

According to a 2006 study conducted by the National Association of Realtors, the housing impli-

cations for this high earning and big spending demographic segment are clear—Boomers 

believe in the value of real estate and most have added it to their �nancial portfolio. Eighty 

percent of Boomers own a home and fully 25% own at least one additional type of real estate 

such as a vacation home, land or rental property.  Some 3.5 million Boomers moved in 2005 and 

10 percent expect to buy real estate in the next twelve months.
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Working Retirements
As they have since birth, the Boomer contingent is re-shaping social norms and expectations to 

conform to their needs and thinking.  Boomers both want and need to work and three-quarters of 

Boomers plan to work in retirement. Some want to stay mentally active and engaged in life 

through their work, often a new and stimulating second career. Others will need to work longer to 

o�set investment losses in the market downturn of 2000-2001, to support frail parents, to 

augment the wages of adult children starting independent lives, to provide for younger children, 

and to supplement retirement savings.

A recent Merrill Lynch study suggested that more than one-third of Boomers plan to move in and 

out of the work force throughout retirement, cycling between interludes of employment and 

recreation. From a design perspective, this means Boomers trading up or down in the housing 

market will be looking for in-home o�ces or libraries with hi-speed Internet connections and 

wireless capabilities that can double as guest rooms if needed.

Aging in Place
The vast majority of Boomer homeowners expressed intent to either stay in their current home 

during retirement [47%] or start out in their current domicile, then move to a new home later 

[23%].  For years, it was expected that retirees would join the exodus to warm climate states like 

Florida, Arizona and North Carolina, where the more temperate weather usually was accompa-

nied by a lower cost of living. 

That trend has down a 180° turnaround. In a 2005 Pulte Homes study, 60% of Boomers expressed 

a desire to remain part of a heterogeneous community with a vibrant cultural and recreational life. 

Shu�eboard has been replaced by snowboarding for these adventure-seeking Boomers who 

intend to live life with gusto. Boomers see themselves as the emotional and social centers of their 

families and want a homestead that can both accommodate family gatherings and adapt to their 

changing physical abilities by including wider, wheelchair-friendly hallways and reinforced bath-

room walls to accept the addition of grab bars and transfer seats when needed.




